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Regional small business leads car sales recovery 

 

New car sales in regional Australia 
were up by 44% for the month of 
June compared to May, indicating 
the effectiveness of the Government 
stimulus package and the growing 
confidence of regional consumers. 
New Car sales grew in the capital 
cities by over 32% over the same 
period. 

The June sales recovery was 
especially strong for commercial 
vehicles showing the Federal 
Government incentive package of a 
50% tax deduction on new car and 
vehicle purchases is clearly 
appealing to regional small business 
owners. 

The highest growth vehicle segments 
in regional markets in June were 
Light trucks (+90%), Vans (+76%) and 
Commercial 4x4 Utes (+59%). 
Regional sales of commercial 
vehicles (including Utes) represented 
just under half the national total for 
January to June 2009. 

Overall regional new vehicle sales 
performed above the national 
average for the first half of 2009 with 
sales down 13% year on year 
compared to a decline in capital 
cities of 18% Regional sales now 

account for 35% of the national total 
of all new vehicle sales, the highest 
level on record. 

While no segment grew sales in the 
six months to June, some performed 
better than others. The regional light 
car segment had the strongest sales 
of any private vehicle segment 
nationally, reflecting the continuing 
growth in urbanization of regional 
Australia and of course long term 
increases on the cost of fuel. The 
tightening of discretionary spending 
from the GFC has also increased the 
appeal of light cars in 2009. 

Large cars increased their share of 
regional sales with the Falcon being 
the strongest performer growing 
actual sales in regional by 15% year 
on year. 

Regional car buyers have 
maintained higher loyalty to the 
three leading manufacturers Toyota, 
Holden and Ford with each having 
10% higher market share in regional. 
The top size selling individual models 
in regional this year have been 
Commodore (6,583), Hilux (5,734), 
Mazda 3 (5,166), Navarra (5,046) and 
Falcon(4,913).        
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Regional luxury sales holding up 

Imported premium and luxury car 
brands grew their share of regional 
markets during the first half of 2009 
continuing the trend of recent years. 
Audi was the only car brand to 
achieve year on year growth in sales 
nationally and the brand’s regional 
sales growth was clearly aided by a 
substantial increase in Regional 
share of Audi TV advertising spend. 

In total, four of regional Australia’s 
fastest growing car brands were 

premium imports like Audi, the other 
three had stronger sales in regional 
than metro. Volvo was the only other 
brand to grow sales in regional this 
year with the new XC60 a significant 
contributor to regional sales growth. 

The health of luxury car sales in 
regional Australia is clear evidence 
that high value discretionary 
spending in regional has remained 
relatively strong as predicted and 
reported in RTM’s February and May 
newsletters. 

 

 

 

 

 

 

 

 

 

 
 
 
 
 
 
 
 
 

 

source: www.regionaltvmarketing.com.au     (Regional TV Market Car Sales Bulletin, 
August 2009) 



 

                                                                                                                      4 

 

 

From Senator the Hon Stephen Conroy - Minister for Broadband, 
Communications and the Digital Economy -  

$60 million to drive digital services for regional,  rural and remote Australia  

A competitive selection process for 
digital education, health and 
emergency services in regional, rural 
and remote Australia will commence 
in the second half of 2009. 

"The $60 million Digital Regions 
Initiative will ensure Australians living 
outside our major metropolitan 
centres enjoy the benefits of digital 
education, health and emergency 
services," the Minister for Broadband, 
Communications and the Digital 
Economy, Senator Stephen Conroy, 
said. 

"The National Broadband Network 
will deliver high-speed broadband to 
all Australians, no matter where they 
choose to live or work and the Digital 
Regions Initiative will drive important 
developments to enable the 
productive benefits on offer." 

"Through the Digital Regions Initiative, 
the Rudd Government will form 
partnerships with state, territory and 
local governments to drive digital 
development in the key service 
areas of education, health and 
emergency services." 

Senator Conroy today invited 
comments from key stakeholders on 
the draft program guidelines for the 
Digital Regions Initiative. 

"These guidelines will shape the way 
we deliver projects supporting digital 
education, health and emergency 
services under the Digital Regions 

Initiative. I look forward to receiving 
views on the operation of this 
program," Senator Conroy said. 

The Digital Regions Initiative was 
announced on 5 March 2009 as part 
of the Government’s initial response 
to the Regional Telecommunications 
Review. Further funding was 
announced in the 2009–10 Budget. 

Examples of possible initiatives 
include but will not be limited to: 

·  remote medical consultation, 
diagnosis and treatment to 
address regional skills 
shortages and enhance 
patient care  

·  digital resources and services 
such as teleconferencing to 
improve access to 
educational opportunities for 
regional, rural and remote 
students and teachers, and  

·  digital technologies to 
improve emergency and 
disaster response.  

Following the finalisation of 
guidelines, the first Digital Regions 
Initiative competitive selection round 
will commence in the second half of 
2009. 

The draft guidelines and information 
on the Digital Regions Initiative are 
available online at 
www.dbcde.gov.au/digitalregions  

Release Date: 15 June 2009  
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Government to review the anti-siphoning scheme 

The Minister for Broadband, 
Communications and the Digital 
Economy, Senator Stephen Conroy, 
today released a discussion paper 
about the regulatory environment 
surrounding the acquisition of sports 
rights and screening of sport on 
television in Australia. 

"The Rudd Government recognises 
that Australians have a wide range 
of views about sport on television 
and how those sporting events 
should be broadcast,” Senator 
Conroy said. 

"The Government is committed to 
ensuring that sporting events of 
significance and national 
importance are able to be made 
freely available to the Australian 
public.” 

The Government has today released 
a discussion paper, Sport on 
Television: A review of the anti-
siphoning scheme in the 
contemporary digital environment . 

The discussion paper is intended to 
stimulate public debate about the 
anti-siphoning scheme and inform 
the Minister’s considerations of 
whether the scheme remains 
effective and appropriate in the 

contemporary digital television 
environment. 

The anti-siphoning scheme was 
introduced in 1994 to ensure that 
events of national importance and 
cultural significance were made 
freely available to the Australian 
public. 

"Australians are enthusiastic viewers 
of sport on television, and the review 
will allow all interested parties and 
members of the public to have their 
say on how the anti-siphoning 
scheme should work leading up to 
digital television switchover and 
beyond,” Senator Conroy said. 

Comments are sought on topics 
such as the effectiveness of the 
scheme, the rationale for including 
events on the anti-siphoning list and 
the rules governing the coverage of 
those events on free-to-air digital 
multi-channels. 

Submissions can be made to the 
Department of Broadband, 
Communications and the Digital 
Economy by 16 October 2009. 

To obtain the discussion paper: 
Online - 
www.dbcde.gov.au/sportontvreview  
Freecall - 1800 069 450 

For further information: 
Online - www.dbcde.gov.au/television/antisiphoning_and_antih oarding  

Date: 20 August 2009 
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Australia passes key digital TV milestone 

More than half of all Australian 
households have now made the 
switch to digital television, the 
Minister for Broadband, 
Communications and the Digital 
Economy, Senator Stephen Conroy 
announced today. 

"Digital switchover is the largest 
national format change since 
decimal currency and progress to 
date suggests Australians are on 
board," Senator Conroy said. 

"There is still a significant challenge 
ahead but evidence shows strong 
community awareness and 
satisfaction with the improved 
picture and sound quality, new 
content and new channels." 

"53% of households are now enjoying 
the benefits of free-to-air digital TV 
broadcasts." 

Senator Conroy today released the 
second Digital Tracker Survey, a 
quarterly survey of national digital 
television take-up, awareness and 
attitudes. The results follow the 
launch of new channels by 
broadcasters and an information 
campaign focusing on the practical 
steps people can take to get ready 
for digital. 

Key results of the Digital Tracker 
Survey 2nd Quarter (April – June 
2009): 

·  More than half (53%) of 
Australian households have 
converted to free-to-air digital 
TV broadcasts – up from 47% 
in the previous quarter.  

·  Almost all Australian 
households (93%) are aware 
of the digital switchover – up 
from 82% in the previous 
quarter.  

·  Well over three quarters (82%) 
of Australian households that 
have converted to digital TV 
are pleased they did – up 
from 77% in the previous 
quarter.  

Digital Switchover Taskforce 
executive director Andy Townend 
welcomed the second Digital 
Tracker report. 

"The quarterly digital tracker surveys 
will provide great assistance to the 
Digital Switchover Taskforce as we 
target efforts to get Australia ready 
and drive a successful national 
switchover," Mr Townend said.  

The Rudd Government has made a 
commitment to complete digital 
switchover by December 31, 2013 
and has announced a progressive 
regional switchover timetable 
starting in the Sunraysia/Mildura area 
of Victoria in the first half of 2010. 

Digital Tracker 2nd Quarter Report: 
www.digitalready.gov.au  

Release date: 28 August 2009 
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FREE TV AUSTRALIA – latest releases 

 

FREE TV ANNOUNCES JANUARY TO JUNE 2009 AD REVENUE FOR 
COMMERCIAL TELEVISION NETWORKS 
 

Advertising revenue for commercial television netwo rks 
January to June 2009 

 
Category  Gross Advertising Revenue  % Change  
 
MMeettrroopp oo lliittaa nn  
Sydney  426,899,905  -14.8% 
Melbourne  321,514,203  -12.6% 
Brisbane  207,022,937  -   8.9% 
Adelaide    92,412,903  -11.4% 
Perth  123,338,504  -12. 1% 
TOTAL                                             1,171,188,452  -12.6% 
 
RReegg iioonnaa ll  
New South Wales  161,137,195  -  9.2% 
Victoria    54,568,830  -11.7% 
Queensland    94,064,561  -  7.6% 
South Australia    13,278,199  -10.1% 
West Australia    19,579,931  -  8.4% 
Northern Territory/ Tasmania    32,858,078  -  5.8%  
TOTAL  375,486,794  -  8.9% 
 
TTOOTTAALL  
New South Wales  588,037,100  -13.3% 
Victoria  3 76,083,033  -12.5% 
Queensland  3 01,087,498  -   8.5% 
South Australia  1 05,691,102  -11.2% 
West Australia  1 42,918,435  -11.6% 
Northern Territory/ Tasmania  3 2,858,078  -   5.8%  
TOTAL  1,546,675,246  -11.8% 
 
NOTE: The % change is to the corresponding period i .e. when compared to the six 
months ended 30 June 2008 
 

Source: - Media Release, 21 July 2009  
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16 New Channels for RegSTV 

 

 

With the November 27th breakout, the following new channels will be reported: 

1. Cbeebies 
2. BBC Knowledge 
3. 111HITS +2 
4. Starpics 1 
5. Starpics 2 
6. FMC 
7. Showtime Action 
8. Showtime Comedy 
9. Showtime Drama 
10. SciFi +2 
11. 13th Street 
12. The Style Network 
13. Lifestyle FOOD +2 
14. Lifestyle You 
15. Lifestyle You +2 
16. Discovery Turbo MAX 

We welcome these sixteen new channels to the RegSTV  database. 
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Top 20 Ranking programmes from Surveys 4-6, 2009 
Rank Description Network AUD  

1 STATE OF ORIGIN RUGBY LEAGUE QLD V NSW 1ST - MATCH WIN 404,254 

2 STATE OF ORIGIN RUGBY LEAGUE QLD V NSW 3RD - MATCH WIN 363,400 

3 STATE OF ORIGIN RUGBY LEAGUE NSW V QLD 2ND - MATCH WIN 346,347 

4 MASTERCHEF AUSTRALIA - FINALE NIGHT SthX TEN 285,481 

5 SEVEN NEWS - SUN 7QLD 210,710 

6 PACKED TO THE RAFTERS 7QLD 209,896 

7 THE ZOO 7QLD 200,029 

8 NEWS 7QLD 198,164 

9 SUNDAY NIGHT 7QLD 193,727 

10 MIRACLE OF THE HUDSON PLANE CRASH 7QLD 192,189 

11 FIND MY FAMILY 7QLD 192,029 

12 NEWS/TT 7QLD 183,242 

13 SURF PATROL 7QLD 174,031 

14 WORLD'S STRICTEST PARENTS 7QLD 173,927 

15 WORLD'S STRICTEST PARENTS: SNEAK PEEK 7QLD 168,356 

16 THANK GOD YOU'RE HERE 7QLD 168,212 

17 CITY HOMICIDE: SNEAK PEEK 7QLD 167,931 

18 SEVEN NEWS - SAT 7QLD 163,623 

19 DANCING WITH THE STARS 9 7QLD 162,182 

20 AIR WAYS 7QLD 158,706 

Source: Regional TAM data
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Top 20 Ranking programmes from Surveys 4-6, 2009 

Rank Description (grouped) Channel Av AUD  
1 STATE OF ORIGIN RUGBY LEAGUE NSW V QLD 2ND - MATCH NBN 353,876 

2 STATE OF ORIGIN RUGBY LEAGUE QLD V NSW 1ST - MATCH NBN 350,123 

3 MASTERCHEF AUSTRALIA - FINALE NIGHT SthX TEN 322,316 

4 STATE OF ORIGIN RUGBY LEAGUE QLD V NSW 3RD - MATCH NBN 306,177 

5 NATIONAL NEWS SUNDAY NBN 224,025 

6 PACKED TO THE RAFTERS Prime 205,632 

7 MASTERCHEF AUSTRALIA - CHALLENGE SthX TEN 191,607 

8 NIGHT AT THE MUSEUM SthX TEN 186,510 

9 CITY HOMICIDE: SNEAK PEEK Prime 184,046 

10 RANDOM ACTS OF KINDNESS NBN 174,066 

11 THE ZOO Prime 173,917 

12 NCIS SthX TEN 165,431 

13 FIND MY FAMILY Prime 164,995 

14 A CURRENT AFFAIR NBN 163,694 

15 NATIONAL NEWS SATURDAY NBN 163,428 

16 MASTERCHEF AUSTRALIA SthX TEN 160,699 

17 TALKIN' 'BOUT YOUR GENERATION SthX TEN 160,614 

18 SNEAK PEEK NBN 158,766 

19 LIVE FRIDAY NIGHT FOOTBALL NBN 156,005 

20 NEW TRICKS-EV ABC1 155,746 

Source: Regional TAM data
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Top 20 Ranking programmes Surveys 4-6, 2009 

Rank Description (Grouped) Channel Av AUD  
1      STATE OF ORIGIN RUGBY LEAGUE NSW V QLD 2ND - MATCH WIN 284,357 

2      STATE OF ORIGIN RUGBY LEAGUE QLD V NSW 3RD - MATCH WIN 265,152 

3      MASTERCHEF AUSTRALIA - FINALE NIGHT SthX TEN 261,655 

4      STATE OF ORIGIN RUGBY LEAGUE QLD V NSW 1ST - MATCH WIN 251,068 

5      PACKED TO THE RAFTERS Prime 186,184 

6      SEA PATROL WIN 168,290 

7      NEW TRICKS RPT ABC1 164,410 

8      FIND MY FAMILY Prime 154,999 

9     AROUND THE WORLD IN 20 YEARS-EV ABC1 152,123 

10   NCIS SthX TEN 151,956 

11   NEW TRICKS-EV ABC1 149,918 

12    ALL SAINTS Prime 149,480 

13   THE ZOO Prime 146,891 

14   NATIONAL NEWS SUNDAY WIN 145,122 

15   SURF PATROL Prime 144,217 

16   RESCUE SPECIAL OPS WIN 140,406 

17   RANDOM ACTS OF KINDNESS WIN 139,244 

18   CITY HOMICIDE: SNEAK PEEK Prime 136,756 

19   3 ACTS OF MURDER-EV ABC1 136,126 

20   DOCTOR WHO: PLANET OF THE DEAD-EV ABC1 132,639 

Source: Regional TAM data
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Top 20 Ranking programmes Surveys 4-6, 2009 

Rank Description (grouped) Channel Av AUD  
1 MASTERCHEF AUSTRALIA - FINALE NIGHT SthX TEN 264,104 

2 PACKED TO THE RAFTERS Prime 184,454 

3 SEVEN'S AFL: RND 14: COLLINGWOOD VS ESSENDON Prime 160,142 

4 SEVEN'S AFL: RND 11: RICHMOND VS BULLDOGS Prime 153,382 

5 SEVEN NEWS - SUN Prime 149,825 

6 SEVEN'S AFL: RND 14: ST KILDA VS GEELONG Prime 149,699 

7 FIND MY FAMILY Prime 148,064 

8 THE ZOO Prime 146,959 

9 MASTERCHEF AUSTRALIA - CHALLENGE SthX TEN 143,365 

10 SEVEN'S AFL: RND 12: CARLTON VS ST KILDA Prime 141,165 

11 SEVEN'S AFL: RND 17: CARLTON VS COLLINGWOOD Prime 137,546 

12 E.J. WHITTEN LEGENDS GAME WIN 134,554 

13 ALL SAINTS Prime 133,873 

14 BETTER HOMES AND GARDENS Prime 133,065 

15 SURF PATROL Prime 132,722 

16 WORLD'S STRICTEST PARENTS Prime 132,232 

17 DANCING WITH THE STARS 9 Prime 130,446 

18 THE FARMER WANTS A WIFE WIN 129,908 

19 SEVEN'S AFL: RND 9: GEELONG VS WESTERN BULLDOGS Prime 129,436 

20 AFL PREMIERSHIP SEASON 2009: RND 11 – MELB. V COLLINGWOOD SthX TEN 129,281 

Source:Regional TAM data
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Top 20 Ranking programmes Surveys 4-6, 2009  

 

Rank  Description (grouped)  Channel  Av AUD  
1 NIGHTLY NEWS WEEKNIGHTS SthX Tas 93,992 

2 SthX NIGHTLY NEWS SthX Tas 92,081 

3 NIGHTLY NEWS SUNDAY SthX Tas 91,775 

4 MIRACLE OF THE HUDSON PLANE CRASH SthX Tas 89,929 

5 NIGHTLY NEWS SATURDAY SthX Tas 89,811 

6 NIGHTLY NEWS WEEKDAYS SthX Tas 86,192 

7 PACKED TO THE RAFTERS SthX Tas 82,268 

8 THE ZOO SthX Tas 81,528 

9 TODAY TONIGHT SthX Tas 79,773 

10 DANCING WITH THE STARS SthX Tas 78,692 

11 THANK GOD YOU'RE HERE SthX Tas 78,019 

12 HOME & AWAY SthX Tas 77,473 

13 AIR WAYS SthX Tas 76,654 

14 AFL: CARLTON V ST KILDA SthX Tas 76,255 

15 NEW TRICKS RPT ABC1 75,189 

16 HOME AND AWAY SthX Tas 73,782 

17 SUNDAY NIGHT SthX Tas 73,721 

18 FIND MY FAMILY SthX Tas 71,720 

19 MASTERCHEF AUSTRALIA - FINALE NIGHT TDT Tas 70,739 

20 WORLD'S STRICTEST PARENTS SthX Tas 70,180 

Source: Regional TAM data
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Market Shares, including Subscription Television 

 

 
 

 
Source: Regional TAM data
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TV News from around the Globe: United Kingdom 

 

Rank Programme Network  
Av 

Audience 
1 CORONATION STREET (MON 1932) ITV1 9.260,000 
2 CORONATION STREET (MON 2029) ITV1 9,000,000 
3 CORONATION STREET (FRI 2029) ITV1 8.550,000 
4 CORONATION STREET (FRI 1933) ITV1 8.500,000 
5 CORONATION STREET (THU 2031) ITV1 8.300,000 
6 EASTENDERS (MON 1959) BBC1 8.270,000 
7 NEW TRICKS (THU 2100) BBC1 7.690,000 
8 EASTENDERS (FRI 2000) BBC1 7.500,000 
9 EASTENDERS (TUE 1929) BBC1 7,420,000 
10 EASTENDERS (THU 1929) BBC1 7,290,000 
11 EMMERDALE (THU 1959) ITV1 7,040,000 
12 EMMERDALE (MON 1901) ITV1 6,880,000 
13 EMMERDALE (FRI 1901) ITV1 6,400,000 
14 WHO DO YOU THINK YOU ARE? (WED 2059) BBC1 6,270,000 
15 EMMERDALE (THU 1901) ITV1 6,070,000 
16 EMMERDALE (TUE 1902) ITV1 6,010,000 
17 TEN O'CLOCK NEWS (WED 2200) BBC1 5,850,000 

18 
INTERNATIONAL FOOTBALL: SPA V ENG (WED 
1928) ITV1 5,650,000 

19 EMMERDALE (WED 1858) ITV1 5,620,000 

20 RIVERS WITH GRIFF RHYS JONES (SUN 2059) BBC1 5,520,000 
 

 

Source: www.barb.co.uk/    Terrestrial viewing summary - individuals 4+ (in cluding 
timeshift) - w/e 16 Aug 2009 

 

Snippets  

 

Eight out of ten TV screens now get digital – ( OfCom UK 29/09/2009)  

A surge in the conversion of secondary TV sets has boosted the total number of 
UK digitally-enabled TV sets to 80 per cent, new Of com research reveals today. 

Ofcom’s Digital TV Progress Report for the second q uarter of 2009 shows that 24.3 
million secondary TV sets had been converted to dig ital by the end of June – up 
by 15 percentage points in a year. 

In total, nine out of ten main television sets are now connected to a digital 
decoder as the Granada region prepares to begin swi tchover in November. 

Areas in the UK that have already switched to digit al include the Border area, 
the West Country and south and west Wales . 
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Bundling 

The rest of the UK will switch to digital between n ow and the end of 2012. 

The report also reveals that more consumers are bun dling their communications 
services with the same supplier. 

By the end of the quarter, 16 per cent of BSkyB cus tomers (1.5 million subscribers) 
took three services – TV, broadband and home phone – up from 11 per cent last 
year. 

The number of Virgin customers taking three service s or more reached a new 
high of 58 per cent,, up from 53 per cent the previ ous quarter. 

Integrated digital TVs 

Our research found that there were 29.7 million Fre eview-enabled sets, of which 
9.9 million were primary and almost 19.8 million we re secondary sets. 

Over 680,000 Freeview set-top boxes were sold in th e three months to June, 
down 25 per cent on last year as integrated digital  TVs (IDTV) have become 
increasingly popular. 

Year on year IDTV sales were up by 590,000 or 41 pe r cent and total IDTV sales 
have now reached almost 22 million and are likely t o overtake those of set-top 
boxes (24 million) this year. 

You can read more about how digital satellite servi ces and other pay TV services 
performed during the quarter in our Digital TV Prog ress Report. 
http://www.ofcom.org.uk/research/tv/reports/dtv/dtu _2009_02/   

 

source http://www.ofcom.org.uk  
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TV News from around the Globe: United States 

 

Rank Program Name Net Day Time Viewers
1 NCIS CBS TUE 8:00 PM 20,702,000
2 DANCING WITH THE STARS ABC MON 8:00 PM 16,350,000
3 NCIS: LOS ANGELES CBS TUE 9:00 PM 16,310,000
4 NBC SUNDAY NIGHT FOOTBALL NBC SAT 8:32 PM 16,017,000
5 CSI CBS THUR 9:00 PM 14,897,000
6 MENTALIST, THE CBS THUR 10:00 PM 14,704,000
7 60 MINUTES CBS SAT 7:43 PM 14,537,000
8 GREY'S ANATOMY-THU 9PM ABC THUR 9:00 PM 14,126,000
9 CRIMINAL MINDS CBS WED 9:00 PM 14,053,000
10 HOUSE FOX MON 8:00 PM 13,738,000
11 GOOD WIFE, THE CBS TUE 10:00 PM 13,693,000
12 CSI: MIAMI CBS MON 10:00 PM 13,433,000
13 DESPERATE HOUSEWIVES ABC SAT 9:00 PM 13,423,000
14 TWO AND A HALF MEN CBS MON 9:00 PM 13,296,000
15 BIG BANG THEORY, THE CBS MON 9:30 PM 12,515,000
16 CSI: NY CBS WED 10:00 PM 12,426,000
17 DANCING W/STARS RESULTS ABC TUE 9:00 PM 12,420,000
18 SUNDAY NIGHT NFL PRE-KICK NBC SAT 8:22 PM 12,317,000
19 SURVIVOR: SAMOA CBS THUR 8:00 PM 11,694,000
20 AMAZING RACE 15 CBS SAT 8:43 PM 10,518,000

Nielsen Television (TV) Ratings for Network Primeti me Series

Top 20 Network Primetime Series
Week ending October 11, 2009

 
 

Source: Zapa2it.com 
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